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Indian Consumer is Evolvingé.

Young, and 

Experimental

Globally 

Aware 

Confident 

and 

Expressive 

Wedded to        

choice and 

convenience
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× Indian house makers spend 13.2 

hours within the kitchen, 

compared to global peers who  

spend just 6 hours

4

More Value for their Time

Source: GFK Research

× Quality, consistency and value-

added basic food to make time 

more productive
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× Barely one-third of the US$185 

billion FMCG market is branded, 

dominated by home and personal 

care and tobacco products. 
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Premium and Value Ad FMCG Products

Source: Boston Consulting Group

× Demographic and income 

changes are moving consumption 

towards discretionary food 

items such as snacks, savories, 

juices, ready to cook packs 

growing at 3-4X over next five 

years. 

× Consumers are looking at 

premium products and value ads
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× Over 80% of Indiaôs home and 

personal care market, estimated 

to be around US$ 28 billion, is 

branded 

× Yet existing brands face new 

challenges with changes in 

consumer preference towards 

premium products 
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Safer and Holistic Home and Personal Care Options

Source: FMCG market details are as per Boston Consulting Group research

× Healthier options that take care of 

body
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What do we Offer?

FCL is tapping into the unmet 

needs and unexpressed desires 

of this generation to create an 

organization that is geared to 

deliver... 

Food and Fast Moving 

Consumer Goods to the 

Fast Moving Generation 


