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A new generation of consumers have emerged who are

Confident
and

Expressive

Young, and
Experimental

/ N . ) h '@ ,|
Globally , 7 A A . o Wedded to
Aware 7 {14477 Y e 3 choice and
convenience

What do these consumers demand??
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- More Value for their Time

% Indian house makers spend 13.2

hours within the kitchen,
compared to global peers who

spend just 6 hours

Need?

% Quality, consistency and value-
added basic food to make time

more productive

Source: GFK Research
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- Premium and Value Ad FMCG Products
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SHARE

x  Barely one-third of the US$185

billion FMCG market is branded,
dominated by home and personal
care and tobacco products.

Need?

% Demographic and income
changes are moving consumption
towards discretionary food
items such as snacks, savories,
juices, ready to cook packs
growing at 3-4X over next five
years.

% Consumers are looking at
premium products and value ads

Source: Boston Consulting Group
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- Safer and Holistic Home and Personal Care Options
CARE
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x Over 80% of 1 ndi
personal care market, estimated
to be around US$ 28 billion, is
branded

% Yet existing brands face new
challenges with changes in
consumer preference towards
premium products

Need?
% Healthier options that take care of
body

Source: FMCG market details are as per Boston Consulting Group research
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What do we Offer?
A
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e O FCLis tapping into the unmet
needs and unexpressed desires
of this generation to create an

organization that is geared to

g deliver...
|

Food and Fast Movin
Consumer Goods to the
Fast Moving Generation
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- Integrated Food & FMCG Company
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Food that celebrates your youth

Two Strong Pillars
Supporting the Furtherance
of Business Purpose

Distribution Network

Sourcing & Manufacturing
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outlets (including Heritage Stores)

Overall distribution footprint of ~67,000 stores
Access to a vast network of over 1,000 Future Group retail produces

A Strong presence in sourcing of agri commodities and fresh

A Dairy & Bakery manufacturing facility in Southern India

A Frozen Vegetables / Snacks, Chutney and Wafer Biscuit facilities
A Oats facility in Sri Lanka

A International tie-up with global brands
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- JVs & Associations

FCL has developed stronqg JV partnerships for its foray into specialized segments:

Mibelle AG - Personal Care

x  Swiss-based Mibelle, one of the largest Consumer Goods company in
Central Europe

Swiss|

aVisE . Tempelle

Tempelle X

mibelle
GROUP x @wiss T e mp e | |laudchet laody wash and lotions and further

extending the range

mmmmm

Hain Celestial — Organic and toddler food

HAIN % Known for Tilda rice in India, Hain Celestial is a leading organic, natural, and better-for-you products company
(%ELESTIA-L xJV, long with a manufacturing base at the Food Park, will introduce brands and products comprising of:
\ ' Terra vegetable chips, Garden of Eatin Tortilla Chips, Dream rice and soya milk, Sensible Portions, health

snacks for toddlers

Aussee Oats — Oats-based products
x  Commissionedst at e of +thlasearnt foat snanufacturing fSVAindia ty in

x Launc he dtomakeoaththe third grain of the Country.

Offerings currently include instant oats, broken oats, wheat and oats flour and plans to launch variety of sweet and

AUSSEE OATS savory oats categories

LT Foods — Branded rice
é&;. x  Leaders in packagedrice, led by basmatir i ¢ e Davaad , i

LT FOOdS x  Set up a Rice Mill and Processing plant at the Food Park

% Currently operationalized for Sona Masoori rice with an aim of developing the first national brand in this space

Strategic Associations
Nissin Foods — General Trade Distribution Network
® x  Tie-up for the distribution of New Age FCL products and increasing reach of General Trade outlets across India
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- Portfolio: Key Brands and Categories
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Brands Business Constituted ~94%" of Top Line in Q1 FY18
— An increase from 91% in Q1 FY17

Food and Beverages (93%)
@ Zégiees  Sunkist u

GOLDEN"
KARMI Q Ve HARVEST 151

N\
Food that celebrates your yout = —PIME //////////// "\\\

blesm

SO0
FRESH

Staples, Dairy and Bakery, Fruits and Vegetables, Snacks, Juices, Frozen Foods, Ready to Cook Foods
among others

Home & Personal Care (7%)
k SWISS l ﬁ ‘-m
i Téem sjedan
S -\ kara iare |

Wipes, Body Wash, Body Lotion, Toilet and Floor Cleaners, Kitchen Aides

Note:

1)
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Remaining 7% largely represents revenues from Food Park, Aadhaar and others.




- Revenue Split Across SBUs & Brands Thereof
SBU wise Split Brand wise Split
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(Numbers inside the SBU pie chart represent YoY Growth (%))
4
Aadhaar & kara
Nilgiris Others* 9%
8% 6% 14%

Others Include:
Kosh

Pratha

Sunkist

Veg Affaire

34% Sangi 6s K
Puretta

TS

7% —

F&V
Brands
20%

112%

™

KARMIQ

Food that celebrates your youth

— 2%

Others
0,
36% Others Include:
Natures Choice

GOLDEN
HARVEST

3%

Centre of
Plate
52%

‘ GOLDEN ’
6,623 o
INR mn h ) Ektaa
] 59% Fresh&Pure
Total Revenue for Q1 FY18 Agri Pure
Kosh Atta

*Adjusted for Intercompany 4>
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- Portfolio of Brands under Centre of Plate

_____________________________

GOLDEN
HARVEST

_— KARMIQ

Food that celebrates your youth ’Q‘..

. Net Weight) 100 g
7S

KARMIQ

“at preserves your youth
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Entering into high margins products such as specialty flour, rice
bran oil, olive oil among others ¢+
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- Expanding Dairy and Bakery Footprint / Portfolio

% Aniconic dairy and bakery brand with over 110 year heritage

operating an integrated portfolio of over 200 SKUs

% Nilgiris enjoys a strong patronage in southern markets, the brand is

A TOUCH OF 1

NILGIRIS
MAGIC

N

1905

perceived as O6Made, Not Manufact

x  Undertook mass advertising for the first time with newspaper

advertising in Chennai and Bengaluru

|

% Building digital with presence on Facebook and Instagram

i
&
A\ § Wy

% Exploring distribution opportunities outside the Group network with

launches in HyperCity, Spencers etc.

(9

x  Recently launched 4 variants of flavoured Greek Yogurt

e’ ,D]‘ Dé THAT SOFT
RICH & CREAMY [ e

- FLAVOURED MILK -

AND
% DELICIOUS —
ur GF:WNG YOUR HOME. CHEESE —

b ;

f. 1

Q!h # TO INDULGE YOUR TASTE BUDS . @ _'
-

Investor Presentation



Broad Range of Value Added Offerings FUTURE
A CUNSUMERg
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The Cool Fusion S
Drink For Every S
Occasion F
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Kosh Advertisement Campaign

Ab khaana
yummy yummy,
pet healthy
healthy

Roti ke pet
FYIC seats i1t specialround TS| e m— mein kya hai?

S, Vot s s & n M

Nearty 60,000 students secure | Nearly 60,000 students secure | Nearly 60,000 students secure
FYJCseatsnn 1stspe<|alround jFYJCsea!smlstspecla!round i FYJCse.mm 1stspecnalmund

Investor Presentation

FUTURE

CONSUMER



https://www.youtube.com/watch?v=5FNc5RLASv4
https://www.youtube.com/watch?v=5FNc5RLASv4
https://www.youtube.com/watch?v=fc8FYQDwO_c
https://www.youtube.com/watch?v=fc8FYQDwO_c
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Key Initiatives & Associations for Enhancing Brand Awareness FUTURE
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| | COMPLIMENTARY
' TASTY/]REATBHU![A . KARA REFRESHING WIPES /¢
 TVCGOESLIVE

WITH EVERY PURCHASE OF
CERIZ BAG

FUTURE CONSUMER LIMITED
AT GULFOOD 2017

with 95,000 giosal visicors from 1 20 countries.

Gulfood is the world's largest food and beverage exhibition

and we are there at the India Pavilion.
. BN 1S54k
&
% .
kara
¥ GETA
\ \1: - COMPLIMENTARY
t KARA REFRESHING WIPES
Tasty Treat #FirangiBhujia is all set to unveil its @ i
phoren returned story today on your TV screens!
Catch the TV ad directed by and starring
Tigmanshu Dhulia on your favourite channels
K HB@ ,m*m colo_:s (J’w

N D e B Wi

Print ads in BombayTimes & DelhiTimes on
25th March
Al

¢ CERIZ
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https://www.youtube.com/watch?v=xDDg2XxFOLA
https://www.youtube.com/watch?v=xDDg2XxFOLA
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- Innovative Products Catering to Indian Festive Habits

FUTURE
CONSUMER'

Catch the much-awaited Zoom Holi Party with Karal

When: 16th March, 8 pm onwards
Where: Only on Zoom Channel

Associating with various festivals around the year helps building a stronger brand recall
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http://www.desiattacompany.com/recipeList/shravan-maas-recipes/?utm_source=newsletter&utm_medium=email&utm_campaign=Shravan maas
http://www.desiattacompany.com/recipeList/shravan-maas-recipes/?utm_source=newsletter&utm_medium=email&utm_campaign=Shravan maas

Extending the Portfolio across Food & Beverages
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@/ Aol 1@®7 Madness
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[  dzy OKS R C/ [Podot PbtatdlEetile
Organic, all natural, Chips

Introducing Tasty Treat
Twist¢ adding a spicy

All new range of
Frozen Snacks by

Sunkist extending its
fusion drinks range

twist with a launch of 5 pesticide free Brand Tasty Treat with the launch of
new Indian flavors: Mother Earth Introduced new range peppy summer flavors
offering: of Kettle Chips with 2 . Aloo Tikki
1. Spicy Pineapple new flavors: 1. Citrus Twist
. 1. Pulses : : . Barbeque L
2. Chilli Guava 1. Spicy PerPeri qu 2. Kiwi Lemon
2. Spices Potato Bites
3. FruitChaat ' 2. Tangy Tomato 3. Apple Ginger
3. Rice . Cheese Honey
4. ChatpataKokum Poppers
e 4. Sugar and 4. Pinacolada
5. Litchi Rose more . Crinkle¢ Cut
Fries 5. Berry Punch
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- Other New Product Launches & Brand Initiatives FUTURE
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FCL catering to the ever evolving generation

Investor Presentation






